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Sources of formal volunteering opportunities

Past experience - 29.4%
Friends, family members or neighbours _ 33.1%
Community associations / groups _ 29.4%

Church / Religious group - 21.8%

Colleagues, employers, professional
associations - 14.9%

Sports teams / Sports organizations - 16.9%

School

Social Media

Online search

Volunteer Centers

Alberta Cares Connector or the Volunteer
Connector

Other

None of the above* ] ) m2024-25
m2023-24
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Slide 12

MS1  Folks won't necessarily know what a persona is so pls explain a bit more
clearly eg think about your ideal volunteer. Create a simple persona that
includes motivations, interests, availability, and what they hope to gain

from volunteering
Miki Stricker-Talbot, 2026-09-18T20:04:05.848

MS1 0 Need a new slide after this one with “Emerging Recruitment Practices”.
Explain that once they've figured out their key messaging they can
certainly try to implement some of the traditional recruitment methods,
but also encourage them to experiment with new ideas (eg leaning into
local relationships; overcoming some barriers like social anxiety, etc per my

original comment on slide 6
Miki Stricker-Talbot, 2026-09-18T20:12:27.205
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5 Questions to Ask Yourself

1. Do our roles have a clear purpose?
2. Are we recruiting the right people?

3. Does our onboarding build confidence?

4. How do we recognize volunteers year-round?

5. What feedback are we using to improve?




Thanks so much!!!

Volunteer Alberta also offer other training, coaching, and consultation services.

For more information or for any questions about today's content, please contact

Thanks very much to Edmonton Chamber of Voluntary Organizations, who developed
some of the content for this presentation alongside Volunteer Alberta.




